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KENYATTA UNIVERSITY 

UNIVERSITY EXAMINATIONS 2010/2011 

SECOND SEMESTER EXAMINATION FOR THE DEGREE OF MASTER OF 

SCIENCE (LEISURE AND RECREATION MANAGEMENT) 

HLR  504:     SPORTS AND RECREATION ENTREPRENEURSHIP  

                                     AND MARKETING________________________________ 

================================================================= 

DATE:    MONDAY 4
TH

 APRIL 2011            TIME:    2.00 P.M. - 5.00 P.M. 

 

INSTRUCTIONS 

Answer four questions at least two from each section. 

 

SECTION A 

1. a) Compare and contrast entrepreneurial and professional management styles.

          (4.4 marks) 

 b) Outline the reasons that make entrepreneurs to fail as mangers.   (4.4 marks) 

 

 c) Differentiate amongst the various types of entrepreneurial ventures. 

                (4.4 marks) 

 d) Elaborate on the benefits of business networks to a small enterprise owner. 

                 (4.4 marks) 

 

2. a) Explain the challenges that young entrepreneur opportunity seekers  

  experience in Kenya.      (4.4 marks) 

 

 b) Explain on the factors / conditions necessary for an innovative, supportive and 

  enabling environment.     (4.4 marks) 
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c) Elucidate on why small business  in sports and recreation fail.  

        (4.4 marks) 

 

d) Elaborate on the sources of short-term financing available to small micro and 

medium firms.        (4.4 marks) 

 

 

3. a) Elaborate on the importance of a vision and mission  within a small enterprise.

          (4.4 marks) 

 

 b) Using examples elaborate the types of capital financing on entrepreneur may 

  opt for.        (4.4 marks) 

 

 c) Analyze the differences between equity and debt capital and the advantages 

  and disadvantages of each.     (4.4 marks) 

 

 d) Describe the policy areas that can help foster the competitiveness of small  

  enterprises.       (4.4 marks) 

 

SECTION B 

1. Using examples analyze the sport marketing mix elements.  (17.5 marks) 

 

2. Review the relevance of environmental analysis in reverence to the sport  marketing 

 process.        (17.5 marks) 

 

3. Using examples elaborate on the sport promotional mix.  (17.5 marks) 

  

 

 

 


