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INVOLVEMENT IN ANY EXAMINATION IRREGULARITY SHALL LEAD TO DISCONTINUATION 
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---------------------------------------------------------------------------------------------------------------------- 

INSTRUCTIONS: 

Answer ALL questions in Section A and any TWO questions in Section B. 

 

SECTION A 

Question 1 

a) Describe the challenges of positioning intangibles     (10 marks) 

b) Explain the role of image in tourists' travel decision making processes.  (10 marks) 

 

SECTION B 

Question 2 

Describe the process of destination branding and its advantages for Kenya as a destination. 

            (20 marks) 

 

Question 3 

Critique the role of Destination Management and Marketing organization in Kenya. (20 marks) 

 

Question 4 

Using the key indicators, explain the state of competitiveness in your country.  (20 marks) 

 

Question 5 

With relevant examples, components of monitoring destination performance.  (20 marks) 


