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INSTRUCTIONS: 

Answer any THREE questions (60%) 

Q.1 Describe the critical factors, implementation procedures and brand development  

 processes for a new hospitality resort in East Africa.   (20 marks) 

 

Q.2 Analyze the FIVE main prospects and emerging trends in the globalization of  

 luxury destination branding.      (20 marks) 

Q.3 Identify the FIVE Brand-building Models applied in the hotel industry.  Explain  

 the stages of each model with relevant examples.   (20 marks) 

 

Q.4 As a marketing communication executive of a new hospitality establishment, you 

have been tasked with the responsibility of developing brand guidelines and 

technical design guidelines.  How would you to about this?  (20 marks) 

 

Q.5 Discuss the considerations for managing the Brand strategies towards stakeholder 

analysis.        (20 marks) 


