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INSTRUCTIONS:  

Answer question ONE and any other two questions. 

 

1. (a) Explain five types of customer related information that a marketer may gather 

during a marketing research.      (10 marks) 

(b) Discuss five variables that marketers of information products and services 

should combine in a marketing mix.     (10 marks) 

(c) Describe five Public Relations tools that may be used in an information centre. 

          (10 marks) 
 

2. Marketing and Public relations are communication tools.  Using relevant examples 

discuss the above statement.       (20 marks) 

 

3. Analyse five internal and five external environmental factors that may influence the 

marketing of information products and services in Kenya.   (20 marks) 

 

4. Explain the four stages of an information product life cycle.  (20 marks) 

 

5. Discuss ten factors that could influence the behaviour of information products and 

services consumers.        (20 marks) 


